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Renowned
brand in
kids apparel
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T, Dresses

Loungewear, Wintervear

Innerwear,Sportswear,
Infant Accescories,
Infant Collection







Started as kids' clothing
manufacturer, growing through
focus on quality

Manufacturing Facii [— Strateqy

B T
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Focus on Offering Quality Products at Affordable Prices



Growth Phase
2014-2026
Well-established listed

kids' apparel brand with
consumer sales of

Rs. 300

crores




Manufacturing
facilities expanded to

135...

anuﬁ(mr\ﬂg )
Dispatct
Comoras i )

Manufacturing excellence
has been one of our
biggest strengths

Foreshore Road, Howrah Pachla, Howrah
Bombay Road




Product
[ele]gue]ife}
enhanced
across
categories

Brand & DOEMZ.

requirements.

Kids 0.5 years)

Price from
R5.90 10 Rs. 1500

Boys G16years) g

Price from
Re. 240 t0 Rs. 2000

Girls (676 yoars)

Price from
e 240 t0 Rs. 2000

ADORIMZ
* Dy

Price from
Rs.290 o Rs.2.500



Collaboration with
Disney certifies
process & stringent
quality control...
Leveraging opportunities

through disney alliance
& in-house expertise




..Helps in premium
market positioning

Premium Pricing Capability:
Exclusive nature of the licensing
agreement allows customers

to pay premium price for products

contributing to higher profit margins.

Diversity product
Tine with various
Disney franchises

3

Enhance reputation

eys trusted
brands

5

Offer competitive
edge with exclusive

Increase sales
through popular
character demand

4

Boost brand
recognition with
Disney’ global appeal

[

Expand marketing
reach with character



Stl’eﬁgtheﬂ Domestic Export
distribution
network o 220

Distributors
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Consumer
Sales of aimost
Rs. 300 crores

Financial growth
in-line with
business growth

Revenue from Operations (Rs. In Crores)

CAGR19%

Profit After Tax (Rs. In Crores)




2025 & Beyond

3028

[RAR)

20,000+
Retail Touchpoints
in India

.

Biggest
Kidswear Brand



DOREME
D2C strategy

EBOs-Retail Business Model

EBOs in Clusts

Model (COCO & FOCO)

E505inCompany Owned Compary perated (C0CD] el o v

online retail
business model

Online D2C Strategym

Marketplace Strategy @




EBO store design

| stndardised
2 store design




Enhanced merchandise in store

Expansion of
Ry




Expansion of
manufacturing
capacity

Through Brownfield, —
Greenfield and OEMs = = =

Brownfield Expansion Greenfield Expansion OEMs







Financial
Highlights (




Q2 and Half Yearly ended FY 27 P& L Statement Highlights

Particulars (Rs. Lakhs) @ QFv2s Yoy WEZT WP Yovtd
Revenue from Operations = wsa “oz% 105401 s 0%
‘Gtherincome. 55 7 05 3
Total Income. 22 g “o3% 506 1767 £
6922 i 66 45658
Gross Profit 25300 =3 4370 32909
Gross Profit Margin (%) s07% sa1% P
9048 £ 15935 Tos2
Other Expense &7 £ 2858 ED
eBimoA 9473 7050 344% 567 2343 3%
EBITOA Margin (%) T52% = T60% %
Depreciation 861 03 696 265
Eam 7612 5947 i o8
Financial Costs %60 w92 =3 071
Exceptional terms [ [ 00 00
pBT o5z 555 12055 5087
Tax 1574 1337 2004 2339
5078 s B3 9050 748 307%

PAT Margin (4] B3 o a% =3



Statement of Assets and Liabilities (Rs Lakhs)

Asat st asat Asat
S 30092026 31082026 S 30092026 3102026
Unaudited Unaudited  Audited
s EQUITY AND LABILTIES
Total Non-current Assets 000295 4060 Euy. Tesoese  verEe
et Az
Iventores Sise0s  7s0124 Lesse ibites 105675 120042
Trade recevables omas 7o Curent abiltes
o cash oqunaonts z7 3 Boroving: anss 2000w
Bank batances Other than Casn. Ex) CE Losse Usbiltes T 207
Trade Payables 2e70 26ean
Losns e o7 1665 0ss
02 00200 wzrs0 20am
Total Current Assets Toesas  15essar Prowsions 033
ToTAL ASSETS Ziosets 206 CurontTox Usbits (ot 77 £
Total Current Uisbilties 7ei23s  sosel
TOTAL EQUITY AND LIABILITIES. Zoien 2046



Statement of Cash Flow (Rs. In Lakhs)

vear ended foar onded  Year endod

30.09:2026 . 30092026 30092025

Particulars Unaudited particulars Unaudited  Unaudited
N Proft bfoe Taxand s ooy fems 12034590872 PuchaeofPropeny Pertard Eauprens el 20315 28309
26 2m
Depreciaion ) Z64 Interes Recened 55 40
Finance Cost 8360 o 22 ams

nteret income. 3 40
perating Proi e e
Working Capital Changes . 75829
Beusments fo as5n
Trade Payables 7505 ey 22058 2s5028
e 2030 Lease Rent Pat 6790 o
Trade and other Recanables 1265 7672 InteresPaia 26 450
Otner Current Assets 3004 ] 9% 1ee0
ventores s snso 012 026
Other 0 250000
2 e s 760
Diect Taxes Paia 060 lewss zm 784
codfom Operatig Achites 161296 135739



Ratio analysis

EBITDA Margin (in %)

Net Profit Margin (in %)

3 —

Debt-to-Equity (in X)

Return on Equity (%)

3 m—
2 —

Networth (Rs. in Mn)

Return on
Capital Employed (in %)






Garment Industry—Opportunities Ahead
Textile & Apparel Market to pick up post hit from macro-headwinds

Domestic Textile & Indian Apparel Retal
Apparel Market ($ Bll\ian) Industry Forecast (§ Million)

Indian Apparel Industry

Benefit for
IRIS Clothings

H B

aistrbutor net
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